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2018 – 2020 STRATEGY

• Launch a Compelling Brand
• Pivot to Digital
• Accelerate Experience Development
• Build TEAM RICHMOND
• Grow the Business Market
• Drive Organizational Efficiency
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SECTION SUBHEAD 
GOES HERE

OUR 
BRAND
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BRAND ANTHEM
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SECTION SUBHEAD 
GOES HERE

HOW CAN WE WORK 
TOGETHER
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OPPORTUNITIES

Bike Tourism Food Tourism Events & Festivals Olympic Experience at the
Richmond Olympic Oval

Banners, installations and 
Brand amplification

EXPERIENCE DEVELOPMENT COMMUNITY ENGAGEMENTBUILD TEAM RICHMOND
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