
B
U

ILD
IN

G
 TH

E VISITO
R

 
EC

O
N

O
M

Y

GP - 12



O
U

R
 V

ISIO
N

 IS TO
 PR

O
M

O
TE R

IC
H

M
O

N
D

 A
S A

 
C

A
N

’T-M
ISS PA

R
T O

F TH
E M

ETR
O

 V
A

N
C

O
U

V
ER

 
EX

PER
IEN

C
E.

O
U

R
 U

LTIM
A

TE G
O

A
L IS TO

 IN
C

R
EA

SE 
TO

U
R

ISM
-R

ELA
TED

 EC
O

N
O

M
IC

 A
C

TIV
ITY

 FO
R

 
O

U
R

 PA
R

TN
ER

S.

GP - 13



O
ptim

ize 
O

peration 
Intelligence 

and E
fficiency

C
apitalize on 
a S

trong 
D

estination 
B

rand

Transform
 into 

a N
ext-G

en 
D

M
O

A
ccelerate 

D
estination 

D
evelopm

ent 

R
efine B

est-
in-C

lass S
ales 

and B
usiness 

D
evelopm

ent

S
T

R
A

T
E

G
IC

 P
ILLA

R
S

 

GP - 14



•
P

acific. A
uthentic. B

rand Launch –
Feb 2018

•
P

acific. A
uthentic. B

rand A
w

arded M
arketing 

C
am

paign of the Y
ear –

N
ational Tourism

 A
w

ards 
(O

ttaw
a)

•
R

ichm
ond aw

arded C
anada’s W

est M
arketplace

•
C

ontinued high occupancy levels in R
ichm

ond 
•

E
xcellent success at attracting m

eetings and 
conferences (w

ith our hotel and venue partners)
•

C
ollaborations w

ith the R
ichm

ond H
otel 

A
ssociation and the R

H
D

A
•

M
any new

 visitor experiences launched in 
R

ichm
ond

2018 –
A

 B
IG

 Y
E

A
R

GP - 15



SEC
TIO

N
 SU

B
H

EA
D

 
G

O
ES H

ER
E

A
U

TH
EN

TIC
 

R
IC

H
M

O
N

D
EXPER

IEN
C

ES

GP - 16



Food in 
R

ichm
ond

GP - 17



S
teveston H

eritage 
E

xperience

GP - 18



B
iking in R

ichm
ond 

GP - 19



B
ird W

atching in 
R

ichm
ond 

GP - 20



C
A

R
R

Y
IN

G
 T

H
E

 M
O

M
E

N
T

U
M

Focused strategy.

P
artnerships.

S
ustainable tourism

.

V
isitor econom

y grow
th. 

N
ew

 experience creation and developm
ent –

to 
benefit residents and visitors alike.

GP - 21



TH
A

N
K

 YO
U

. 

Q
U

ESTIO
N

S?

GP - 22




