City of Richmond Report to Committee

To: General Purposes Committee Date:  August 16, 2002

From: Terry Crowe File: 0210-00
Manager, Policy Planning

Re: 2010 Vancouver Winter Games Bid Promotion — City Participation

Staff Recommendation

That the City’s participation in the 2010 Vancouver Winter Games Bid’s upcoming newspaper

supplement promotion as outlined in the report from the Manager, Policy Planning (dated August
16, 2002) be endorsed.

erry Crowe
Manager, Policy Planning
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August 16, 2002 -2-

Staff Report
Origin
The City has been invited by the Vancouver 2010 Olympic Bid Corporation to participate in a

special promotional campaign to be published as part of the September 21%, 2002, Vancouver
Sun, and the September 22 2002, The Province editions (Attachment 1). :

This report presents a response to this invitation.
Findings Of Fact

In June, 2002, the Vancouver Sun and The Province worked with the Vancouver 2010 Bid
Corporation in developing the first major feature supplement in the two newspapers focusing on
the various aspects of the 2010 Bid including community, education, and culture (see
Attachment 2). This circulation went out to approximately 800,000+ readers.

The newspapers plan to develop the second major feature supplement in the latter part of
September 2002, and have invited the City of Richmond to consider participating in the
promotional event.

The costs involved in the 2010 Bid promotion is attached as Attachment 3.
Analysis

The 2010 Winter Games Bid are an exciting opportunity for the Lower Mainland to be
showcased to the world and to bring them closer to all young athletes. Richmond is uniquely
positioned to benefit in many ways (i.e. sports, culture, business, and environment).

The City of Richmond is already a Community Contributor to the Vancouver 2010 Winter
Games Bid, and has committed $500,000 to support the Bid.

To ensure that the Bid has a chance to succeed, public support for this endeavour is crucial. The
City as a Community Contributor is in a prime position to promote, and raise support and
awareness for the games, as well as being recognized as one of many principal supporters.

Therefore , staff recommend that the City participate by placing an article in the second
supplement to show the City’s commitment, enthusiasm and support.

An example of a possible Richmond promotional contribution is attached as Attachment 4. It is
to be noted that this is draft. Should Council endorse the recommendation, the City’s
contribution for the September 2002 supplement would be prepared and finalized by the
Manager, Communications and Public Affairs, in consultation with the Mayor.

Financial Impact

Up to $4,000 to be allocated from Councils’ 2002 contingency fund.
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Conclusion

The September newspaper supplement presents an opportunity for Richmond to showcase its
support gnd raise public support for the Vancouver 2010 Winter Games.

Karf Huhtala
Senior Planner

KEH:keh
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Malcolm Brodie

City of Richmond

6911 No.3 Road
Richmond B.C. V6Y 2C1

Dear Malcoim:

The Vancouver Sun and Province newspapers in partnership with the 2010 Olympic Bid
Committee intend to publish the second of 4 scheduled Special Olympic supplements
extolling the many benefits of hosting the Winter Olympic in 2010.

The publication dates will be Saturday September 21 in the Vancouver Sun and Sunday
September 22, in The Province.

Once again, this is a fabulous opportunity for official sponsors to promote their generous
support of the bid and at the same time reap the public relations value of their association
with such a high profile project.

Together with your enthusiasm and co-operation, The Vancouver Sun and Province and
the 2010 Bid Committee can make this supplement a real success.

Please review the attached sales piece, including a copy of our first supplement, then call
me for further discussion.

Sincerely,

Bill Mullaly
Phone 604 605-2665
Fas: 604 €05-2457

Email: bmullalvpacpress.southam.ca
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VANCOUVER

File No. 3340-04 Rev. 1.0 2002-03

Dear Vancouver 2010 Bid Supporter,

The Vancouver Sun and The Province newspapers will be working with
the Vancouver 2010 Bid Corporation to develop our second major
feature supplements. The supplements, which will be published in the
Saturday, September 21% and Sunday, September 22™ editions are an
excellent exposure opportunity and we invite you to participate in it.

The advertorial feature will focus on various aspects of the 2010 Bid
including community, education and culture. We believe this is an
excellent opportunity for you to advertise your message in a targeted
editorial environment. The circulation will be 443,836 with a projected
readership of almost 845,500 Canadians.

Complete details on the advertising programs will be provided by The
Vancouver Sun and The Province and their sales representative, Bill
Mullaly will be contacting you in the near future. We encourage you to
take advantage of this unique opportunity and thank you for your
consideration.

Sincerely,

9 5
oy
h %%;

Linda Oglov
Vice President, Marketing

2010 Bid Corp

Sutte 500 — 375 Water Street
Vancouver B C. Canada V6B 5C6

MAIN 504 408 2010

TOLL FREE 1877 408 2010

Société de I

FAX 604683 2010

www winter2010 com

de 2010

375, rue Water, bureau 500

Vancouver (C -8 ) Canada V6B 5C5
PRINCIPALE 504 408 2010

SANS FRAIS 1877 408 2010
) TELECOPIE 604 683 2010
3 4 www hrver2010 com
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VANCOUVER
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I'T'S OUR TIME

w

ike you, The Vancouver Sun
and Province newspapers are
A__4 proud to be official sponsors of
The Vancouver 2010 Olympic Bid. In
our role as the leading news gather-
ing source in the province, we believe
it is our role to educate and inform
the public. The 2010 Vancouver
Olympic Bid provides us with that
opportunity and we invite you to play
an active role as well.

To continue this process of inform-
ing and educating British Columbians
of the many benerits of hosting the
Wincer Olvmpics, The Vancouver

It’s our time to shine!

10O SHINE..

Sun and Province will publish it’s sec-
ond special section celebrating The
Vancouver 2010 Bid.

This is a tabulous opportunity for
your company to publicize its gener-
ous support of The Olympic Bid and
at the same time taking full advan-
tage of the public relations cachet.

This special supplement
produced in partnership with
The Vancouver 2010 Olympic
Bid Committee, will publish
Saturday, Sept. 21, in the
Vancouver Sun and Sunday,
Sept. 22, ia The Frovince.

35

Please call your account representative or
Bill Mullaly at 604-605-2665 for more information.



SPECIAL OLYMPIC ADVERTISING FEATURE

ATTACHMENT 2

THE PROVINCE - Sunday, June 9, 2002 - El

IT'S OUR TIME TO SHINE.

Yancouver and Whistler.

We have just subniitted our first Bid document, the Bid Questionnaire or “mini Bid Book." to the International Olympic Com

intend to'stage every aspect of the Games ~ celebrating and preserving the gifts that nature has bestowed on our

and as Canadians.

presentations and discussions have taken place, in Vancouver and Whistler across the

have been engaged in this Bid and the shaping of Canada’s Olympic future.

Canada’s Bid to stage the 2010 Olympic Winter Games and Winter Faralympic Games is underway.

Itis our hope that this vision will get us onto the short list of Candidate Cities, to be announced August 29, 2002,

The benefits of a winning bid - to Vancouver, Whistler. BC and Canada

environmental, social and cultural perspectives as well.

It is my honour to present you with this progress report. | trust that what follows will enlighten and perhaps even inspire you with how much we all stand to

gain should we be hosts to the world in 2010.

- could be outstanding. Not only from a sport perspective, but from economic,

JACK POOLE, Chairman & Chief Executive Officer, Vancouver 2010 Bid Corporation

province, reflecting the best

If we win, these Cbmcs_ will ‘be hosted b ) R

se R ks
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Over the last two years, we've drawn on the talents of thousands of volunteers and hundreds of technical experts, as well as community, sport and

government representatives. We have had 30 work groups representing every Olympic and Paralympic winter spﬁ_r»t.;ﬂuﬁdreds of public

VANCOUVER

FUELING YANCOUVER'S
BID FORTHE
2010 GAMES.

gr%u 299,

Seattle's Bast Cotfee Café locations:
Broadway @ Cambie, Georgla @ Richards, Granviile @ 11th,
Yaletown and coming soon to Bentall 5 and 250 Howe.
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Ski jumper? Figure skater?
Business owner?...

Grant Thornton %

Coach?! As the owner 3f 3 mag-sized oy ress, YO sesft 7
Yaure flying hign cne day, but maybe fee) v re BNy
You're et 3lene. Fax weur business card 1o us at 604 a5
eIl send vou our TeseaIcn S Canddian CWRer-miandgers s tre top
Issues trey say they tace. We'l also serd ntormation oy now Srant
Trertun oLP can heip AU review rorilies, plan growth and reduce
tawes o Stner werds, we'tl hep you juggle ‘ewer .cos and grow mcre

Proud Community Contributor of the Vancouver 2010 Bid

‘ Gaby O'Rourke
m 2010 Business Deve-cpment anager

‘ VANCOUVER T 5045 6872710
> e
COMMUMITY Grant Thomton LLP
CONTRIBUTOR
]

Chartered Accountants
Management Consultants
Canadian Merber of

Grant Thornton intemational

wwaGrantThomtonca




-2 THE PROVINCE - Sunday, June 9, 2002 SPECIAL OLYMPIC ADVERTISING FEATURE

ON WHY 2010 IS GOOD FOR BUSINESS: I'm in the tourism business on Granville Island. | own an art
gallery. If I ook at the Winter Games strictly from a business point of view, increased tourism is good for my business

and it's good for the hundreds of small artists throughout British Columbia and the rest of Canada that we represent.

ON THE BENEFITS OF SUPPORTING THE BID: It's good for the bottom line. A company that gets
behind the Bid is a company that shows they care about the community. Our company has five times the revenue it
had six years ago because we really put an emphasis on getting involved in raising money for community projects.

And out of that we now have an incredibly loyal customer base.

ON THE VALUE OF MEDIA COVERAGE: You can't put a doliar figure on coverage that is literally around
the world. They'll be talking about Vancouver for the next eight years, not just for the days of the Games. And if it's

pulled off properly, they'll be talking about it for years afterwards. It's publicity surrounded by joy.

Owner,

' ON HIS OLYMPIC DREAM: | want the Winter Games to be a showcase for Canadian art. I've made a proposal
C'““““?? 93"")" to the Bid that Granville island, which is the heart of the cultural community here, become a cultural village. it would
Granville Island be a first in Olympic history. This is just one example of what is possible.

ON OLYMPIC SPIRIT: | think the Winter Games are not just about sport. The Olympics are about

being the best that we can be - the people of the world, not just Canada. It’s about the volunteers,

what it does for the community, about the heart and soul of human beings. It's a joyous experience.
It's a celebration. it's the absolute best we can be. ]
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cS/ar/z'ny /:rom 8/ 79/ cou/u/e The Tan Tucitic 50099 - Whistler’s Tes! Address
and Umberto’s Trattoria - a ocal’s fauourz/e o/ffer you e Test o/@ﬁz's//er

-('/a/l't/?;me 1= (%me 27 am/ée/;/ember 22~ - November 2i, 2002

Details: Tncludes one night in a studro Suste plus %

® 3 Course Dinner for tao in the Jattoria D Umbortn's
) THE PAN PACIFIC LODGE
® Suste upgrades fo One or Jno bedronm suites are avariable al a surcharge Whieeler

Call 1-888-905-9995 - space is limited. www.panpacific.com
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“SPECIAL OLYMPIC ADVERTISING FEATURE

IT'S OUR HOME ADVANTACE.

THE PROVINCE - Sunday, June 9, 2002 ;;53 .
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FACILITY

While the Winter Games encompass much more than athletics, OLYMPIC SPORTS EVENT PROPOSED VENUE

sport is what holds everything together. We all remember the pride Alpine Skiing -

and inspiration we felt as Canadians when our athletes stepped up u 'DownF.I.iII, Super G, Downhill Combined Whistler Creekside. Whistler ,“éu‘xisting

to the podium in Salt Lake City and at previous Winter Games. p;:,::jngi;m Stalom, Slalom Combined éfxisting
No country knows winter better, and exceliing at winter sport Biathlon “IiNew

is a national obsession. There could not be a more appropriate

host country for the Winter Games. And there would be no better

Ski jumping Whistler Nordic Centre, Whistl
incentive to excel for a Canadian athlete than to have the goal Bobsleigh Whistler/Blackcomb, Whist!
. . L Whistler/Blacke jstfer’
to win on Canadian sail. uge stlers Sackom w!.'!!i" ;
Skeleton S %{ ot TN
Hosting these Games will ensure our athletes continue to soar Curling Hillcrest/Nat &3|W3hﬂm

with the world’s best. New facilities built for these Winter Games

Cross-Country Skiing
Nordic Combined

Figure Skating

Whistler Nordic Centre, Whistley

Pacific Coliseum, Vancoyve

Whistler Nordic Centre, Whistler!

) ] ) Freestyle Skiing Cypress, West Vancouver *, Existing.
will also serve to prepare future generations of Olympians and lce Hockey CM Place? Vancouver Renovated
Paralympians. An endowment, established for that purpose. will Short Track Speed Skating Pacific Coliseum, Vancouver Renovated
secure these facilities’ continued contribution to Canadian success. Speed Skat,mg Simon Fraser University. Burnaby N?w‘

Snowboarding Cypress, West Vancouver Existing
In fact, even in its infancy, this bid to host the Games has
already contributed meaningfully to Canada’s athletes. The 2010 PARALYMPIC SPORTS EVENT PROPOSED VENUE FACILITY
LegaciesNow program has already committed up to $5 million in Alpine Skiing ~ Downhill, Super G Whistler/Blackcomb, Whistler Existing
. . Alpine Skiing ~ Slalom, Giant Slalom Whistler/Blackcomb, Whistler Existing
funding enhancements for athlete, youth sport and community Biathion Whistler Nordic Centre, Whistler New
development in BC. Think of what we can do between now and 2010! Cross-Country Skiing Whistler Nordic Centre, Whistler New
Now imagine attending the following events at Wheelchair Curling T80
Sledge Ice Hockey The Entertainment Complex, Whistler New

the following familiar locations — and what an

experience of a lifetime this will be.

“Renavated to international size ice surface. Also a new arena proposed for the University of British Columbia.

oLl

»(@W’P&YA < ASI/V

Gateway Casinos is proud to be a friend of the Vancouver 2010 bid
opportunity to celebrate the excitement of s
Vancouver & Whistler.

*

Os

. It's a unique
port and culture right here at home in
Good friends make good partners!

"A NEW SPIN ON EXCITEMENT"!

SLOT MACHINES

TABLE GAMES

NEW WESTMINSTER
140-6TH Street
(in the Royal Towers hotel)

604-521-3262

VANCOUVER
611 Main Street

BURNABY
4320 Dominion St.
(across from the Radisson hotel)

604-436-2211

(3/F Mandarin Centre, Chinatown)

604-688-9412

Slot Machines available only at the Burnaby and New Westminster locations.
For more information about casinos in B.C., please call 1-866-815-0222.

In partnership with




R4S ™E PROVINCE - Sunday., June 9, 2002 SPECIAL OLYMPIC ADVERTISING FEATURE

IT'S OUR OPPORTUNITY TO GROW.

A key, long-term benefit from hosting the Winter Games is economic growth. transit lines between the airport and city core and improvement of the Sea to
Just as Expo ‘86 gave Vancouver worldwide recognition, fostered local Sky Highway.

business confidence and boosted prosperity in the years that followed, these By rising to the challenge and bringing the world to us, we will enhance our

Games will exert a strong, positive and lasting influence on our economy. participation in the world economy. In Vancouver, Whistler and BC we will come
An economic impact study sheds some light on this potential. It projects closer, sooner, to realizing our full economic potential. Olympic gold will shine

the impact of comprehensive international marketing of the Games, combined here for a long time to come.

with an expanded Vancouver Convention and Exhibition Centre.

' Economic Impact of the Winter Qlympics & Paralympic Games
Initial Estimates, january 2002
A Report Commissioned by: Honourable Ted Nebbeling,
Minister of State for Community Charter and 2010 Olympic Bid

B S i - U w e Prepared by: Capital Projects Branch, Ministry of Competition, Science and Enterprise.
OVERTHE LONG TERM' te Province of British Columbia, Honourable Rick Tharpe, Minister

TH'S 'NVESTMENT COULD PAY OFF IN. _ For information on the complete study please go to: http://www.mcaws.gov.bc.ca/2010/index.htm

$10:bitli

TRt e
‘. 52 3 bnﬂlon in |ncremental tax revenue, more than covering the cost of
Iong-term legacy facilities

» 228,000 new jobs

The immediate economic stimulus would be tremendous due to the
significant number of worldwide visitors to our region.

The Games and associated media coverage will help attract foreign
investment, create international opportunities for domestic businesses and

substantially increase tourism.

Preparing to welcome the world will also energize our economy by Prime Minister Jean Chretien and BC Premier Gordon Campbell give “thumbs up” to
Vancouver’s Bid to host the 2010 Olympic Winter Games and Winter Paralympic Games.
accelerating infrastructure upgrades. These would stimulate employment The two governments have each committed $9.1 million to the Bid. Canadian Heritage
Minister Sheila Copps and BC's 2010 Minister Ted Nebbeling have both created secretariats
and skills development. Possible projects include the expansion of the rapid to coordinate federal and provincial activities in support of the Bid.
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SPECIAL OLYMPIC ADVERTISING FEATURE

THE PROVINCE - Sunday, June 9, 2002 mg

IT'S OUR CHANCE TO SHARE.

11998, the Canadian Olympic Committee asked Vancouver and Whistler to
‘evelop Canada’s Bid to host the 2010 Games. The Vancouver 2010 Bid
-orporation was created in 1999. Led by a core management team. it includes
he Canadian Olympic Committee. the federal and provincial governments, and
‘oth municipal governments. To date, more than 80 corporate supporters and

>cal businesses have joined in the effort to bring home the Winter Games.

OUR COMPETITION

Harbin, Peopias

roe, Switzerland K o
epublic of Ching

,—..-,—p—..

Sallbuvg Aus(m Saraje,
Pyeonschar® HersebO1hia ang
South KOr® "2€g0vin,

fn August 2002 the |OC will present a short list of Candidate Cities and
he Host City will be selected in July 2003.

The Games, their value and the privilege of hosting them are not solely
bout sport. Our planning is guidediby the three “pillars”™ of the Olympic
1ovement: Sport, Culture and Environment.

The cultural exchanges surrounding the athletic events are themselves a
reat aspect of the Olympic and Paralympic Games. This is a chance for us to
hare a momentous experience with people of many international cultures, and
xchange perspectives in an environment of mutual respect.

Staging the Cames also calls for respecting and sustaining the physical

nvironment. We'll use the occasion to implement and demonstrate world-

'
7L

All aboard ~ Champions for Vancouver’s Bid for the 2010 Qlympic Winter Games and
Winter Paralympic Games: Steve Podborski, Executive Director, international Relations for
the 2010 Bid, helps Whistler Mayor Hugh O'Reilly, Vancouver Mayor Philip Owen and
2010 CEO fack Poole take flight in the bobsleigh. Whistler & Vancouver are Member Partners
in the Bid to host the 2010 Games.

leading environmental practices including green building standards, clean
transportation innovations, energy efficiency, pollution prevention, and water
and land conservation.

The legacy of the Winter Games will include and go beyond athletics.
New sport facilities and programs will remain in place for future generations.
So will major infrastructure renewal, such as an expanded Vancouver Convention
and Exhibition Centre, an improved Sea to Sky Corridor and Athletes’ Villages
designed to meet future needs in Vancouver and Whistler.

There will be positive effects for all communities throughout BC. New levels
of pride and spirit that, once ignited by the Olympic torch, will light"'t"ne way to

ever-greater achievements for years to come.

10



The finest:

Annual Reports

Art Prints

Books / Catalogues
Corporate Brochures
Development Brochures
Direct Mail

Packaging

Posters | POP

PROUD TO BE A FRIEND OF

printers - colour -

A billion impressions.

A Id Medal Results.

@ropolitan

Sine PRINTERS

T 604 254 4201 [ www.metprinters.com

THE VANCOUVER 2010 BID

Ricoh.
The current carrying
your business.

Just as water is the source of fe Picab g the
source ‘or business success As 3 global leader
in office autnmation since 1936, we design,
implerert and monitor doc_mert managemeart
strategies. oroviding eactg. nmovatve solitons
that quetly create efficerces for oisinesses of
ary size i you want to strearime yoLr document

work vy, then look to the scurce - Ricoh

1.888.RICOH.18T ricoh.ca
Ragister on-iins for: - SOL] I'CC
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IT'S OUR ONGOING
COMMITMENT.

Hundreds of public presentations and meetings have been held in

Vancouver, Whistler and throughout the province and our country

over the last 18 months.

We will continue to take every opportunity to provide forums

for constructive and inclusive input for the 2010 Bid, as well

as report on our progress and communicate why we believe that

hosting the 2010 Olympic Winter Games and Winter Paralympic

Games will benefit us all.

If you have questions or an opinion to express, you are invited

to attend one of our upcoming Open Houses in June.

OPEN HOUSE SCHEDULE

June 12, 4:00pm to 8:00pm
S.E. False Creek Open House
Science World Site

1455 Quebec St.

Vancouver

June 15, 11:00am to 3:00pm
Cypress Open House
Alpine Base Area

West Vancouver

June 19, 5:00pm to 8:00pm
Hastings Park Open House

Hastings Community Centre
3096 E. Hastings St.
Vancouver

june 20, 4:00pm to 8:00pm

Curling Venue Open House

Hillcrest/Nat Bailey Stadium
Park area

Vancouver Curling Club

4460 Dinmont

Vancouver

June 27, 4:00pm to 8:00pm

lce Hockey Venue Open House
at UBC

Lutheran Campus Centre

5885 University Blvd.

Vancouver

Please note that if you miss
one of the above Open Houses
there will be other opportunities
throughout the Bid Phase. We
also welcome your input at

www,winter2010.com.
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THE PROVINCE - Sunday, June 9,2002 FTEZ,

Canada o®.,  whisTiin

PREMIER FOUNDING SUPPORTERS

=Z TELUS"  MOLSON(®)

CANADIAN Commisston
TouRism X cavapienwe
CoMmisston 2 DU TOURISMER

FOUNDING SUPPORTERS

Road A Betioh Cokumbin
' Sense 7 Lottery Corporation

FOUNDING MEDIA SPONSORS

THEVANCOUVERSUN ~ [WRSTIv®d  NATIONAL POST
I VIACOM

COMMUNITY CONTRIBUTORS

Air Canada KPMG LLP
Alcan Lafarge North America
BC Cas Microsoft
BC Mydro Orca Bay Sports & Entertainment

City of Richmond
Concert Properties
Deloitte & Touche LLP
Duke Energy
Ernst & Young LLP
Fairmont Hotels & Resorts
Finning International
Grant Thornton LLP
Harbour Air Seaplanes
Helijet International

PavCo
PricewaterhouseCoopers LLP
Ray & Berndtson Tanton Mitchell
Ricoh Canada
Seattle’s Best Coffee
Tourism British Columbia
Tourism Richmond
Tourism Vancouver

Vancouver International Airport Authority

West Coast Air

FRIENDS

AM} Campbell Van Lines ® Aramark Sports & Entertainment ©
Associated Aerial Adventures {A3) » AVIS Rent a Car # Blackcomb Lodge ¢
Borden Ladner Cervais LLP ¢ Bowdens Media Monitoring ® Burntsand * Burrard International +
Callaghan Country Wilderness Adventures ® Canadian Naticnal » CCNMatthews o
Coape Staffing Network ¢ Coast Mountain Photegraphy » Cornerstone Signage & Design

Creekhouse Callery * Crystal Lodge » Destiny Media Technology *
EBA Engineering Consultants » Electronic Arts « ENKCN Environmental » flonistvancouverbiz «
FTS Forest Techrology Systems ¢ Cateway Casinos ¢ Ceorge Weston Ltd. ¢ Crand & Toy *

Imprint Plus * Insight Photography International ¢ Ipsos-Reid * LA Translations and Design »
Levelton Engineering ¢ Lignum ¢ Logicarp # Metropolitan Fine Printers »
Pacific Liacon and Associates * The Pan Pacific Lodge Whistler » Park Georgra Group »

Patrick O'Callaghan and Associates » Pvotal ¢ Rarnbow Retreats ¢ ResortQuest International

Rocky Mountan Rasltours * Spencer frarcey Peters ¢ Syscom Consulting *

True North Management » UMA Engineering * Vancouver Hotel Ascociation
Westin Hoters & Resorts Yancouver and Whistler ¢ Wildwood Lodge
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Q&% THE PROVINCE - Sunday, June 9, 2002

It's about bringing the community together to showcase
our city, our province and to celebrate our nation.

) DWN T0.D0

ictoria @ Vancouver o Richmond o Abbotsford o Langley o Segttle

EXCLUSIVE HELICOPTER CARRIER OF THE VANCOUVER 2010 81D

SPECIAL OLYMPIC ADVERTISING FEATUR:

CONC=RT"

a developer with a dfterence

CommMuNniTyYy BUulLDER.

COMMUNITY VaLUES.
Concer! Properties is proud to te a Community Contributor of the

Vancouver 2010 Bid Corporation.

At Concert we are contributing our expertise and our energy to heip
ensure that our city is chosen to host the 2010 Winter Games.

After all, we're proud to be part of the community. And we believe in

a winning future, for Vancouver, and for British Colymbia

Concert Properties is BC based and owned. At our core are 21 union
and management pension plans representing mare than 200,000
British Columbians who have entrusted us with their pension funds.

50°FLIG H»'I

“Just as an althlete dreams of taking part in
the Games, we do too.” Helijet is proud to be a Community

Contributor for the Vancouver 2010 Bid.

T R R
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VANCOUVER

2010
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It’s our time to shinel!l

Publication Date:

Sunday,

Space Reservation

Deadline:

Material Deadline:

Saturday, Sept. 21, 2002 (Vancouver Sun)
Sept. 22, 2002 (Province)

Thursday, Sept. 12, 2002

Monday, Sept. 16, 2002

1 D

ATTACHMENT 3

COMMITTETE

2 10

VANCOUVER

Ad Size o Black & White Full Colour

Options THE VANCOUVER SUN Province Combo Cost | Combo Cost

Full page| 10 columns x 291 lines 9 columns x 165 lines $14,581.05 $19,502.05
11.785" wide x 20.785" high 10.306" wide x 11.785" high

1/2 page| 10 columns x 144 lines 9 columns x 82 lines $7,233.18 $12,154.18
11.785" wide x 10.286" high 10.306" wide x 5.857" high

1/4 page| 5 columns x 144 lines 6 columns x 61 lines $3,604.14 $8,525.14
5.694” wide x 10.286" high 6.847" wide x 4.357" high

1/8 page| 5 columns x 72 lines 3 columns x 61 lines $1,802.07 $6,723.07
5.694" wide x 5.143" high 3.389" wide x 4.357" high

Please add GST to above prices.

Please call your account representative or Bill Mullaly at 604-605-2665

for more information.

THE VANCOUVER SUN
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Attachment 4
Example of a Article to appear in the Vancouver Sun and The Province

Vancouver Whistler 2010 Winter Bid

The City of Richmond is a community partner in the Vancouver Whistler bid to host the 2010
Olympic and Para Olympic Winter Games. Not only are the games an exciting opportunity for
the Lower Mainland to be showcased to the world and to bring the games closer to all our young
athletes, Richmond is uniquely positioned to benefit.

Richmond is the point of entry for thousands of visitors from around the world. In addition, it is
anticipated that Richmond will be the location for the International Broadcast Centre -- a state-
of-the-art technology media centre during the Games feeding live coverage to all parts of the
world.

The three pillars of the Olympics are sport, culture and environment. Cultural festivals
showcasing Canadian art and artists would be hosted in each of the three years leading up to the
Olympics culminating in a large festival during the Olympics and Para Olympics. The
Olympics would be a strong impetus to raise the recognition of Vancouver, the region, and BC as
a unique and exciting place in the world to visit, experience, and enjoy.

On behalf of the citizens of Richmond, Richmond Council supports Vancouver to be select as the
host city for the 2010 Winter Games.

Mayor, Malcolm Brodie

834732 4 5



